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Website essentials and
analytics

Ryan Jones
Marketing Coordinator



About me

* Reformed engineer
* Marketer

18 years web development
experience

* Recently:
* WordPress
e Drupal
* Magento
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Today’s webinar

* What is your website trying to do?
 Accessibility basics

* Content Management Systems

* Images for web

* Are your domains setup correctly?
* |s your website consistent?

* Mobile basics

* Website structure

* Google Analytics — what it can do and how to set it up
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* Does it appeal to the right audience? ‘

e |t is easy to use? ‘

* |s it accessible for people with disabilities?

* Is it easy for your desired audience to perform the action you want ¢
them to take on the home page?

* Donations?
* Newsletter signup?

What is your website trying to do7
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N Sponsorachild Donate Takeaction Partnerwithus Ourwork Resources Aboutus Searcl Q World Vision :i

. 133240 & MyWorld Vision | DONATENOW

Kema is only eight years old but she is terrified of marriage. Help give girls Children around the world are being exploited through child labour and Help prevent the exploitation of workers on cocoa farms by buying ethical
like Kema'a better future. need urgent-protection: chocolate.

Sponsor a child Help stop child labour Get your ethical chocolate guide

Learn more about Kema

World Vision is working with children, families and communities to overcome poverty and injustice

Latest stories
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Accessibility basics \‘

Web Content Accessibility Guidelines (WCAG) 2.0

* Provide text alternatives for non-text content, e.g. videos, images

* Good contrast between foreground/text and background ‘
» Avoid designing in a way that is known to cause seizures \
* Ensure sufficient time allowed (e.g. session time limits)

* Avoid PDFs, or correctly markup PDFs

* Ensure forms can be used by keyboard control only

Find out more at http://www.w?3.org/WAI/WCAG20/quickref/
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http://www.w3.org/WAI/WCAG20/quickref/

Content Management Systems

» Separate content, design and
functionality

* Can redesign a website with
little/no work required on content

* Modules available for most major
functions:
« SEO
* Shopping Carts
* Image Galleries

* Free and open source:
* Wordpress
* Drupal
* Joomla
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Images for web

* PNG,JPG or GIF

* GIF - low resolution, 256 |
colours, can be animated = = =

* JPG - perfect for photos
* PNG - high resolution W » )
alternative to GIF

 Keep file sizes low
» Photoshop - "Save for Web” si-17 B e ipg 1038
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Are your domains setup correctly?

* What happens if you visit www.yourdomain.com.au?
* What happens if you visit yourdomain.com.au?

Both should point to the same website.
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http://www.yourdomain.com.au/
http://yourdomain.com.au/
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internet information services
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Consistency ““
“

* Navigation

* Footer ‘
* Search position - users look in top right

* Headings ¢
* Fonts

* Colour

* Alignment and spacing - of fonts and objects
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Get on the mobile train

 Mobile internet use continues
explosive growth

* Google now give preference to
mobile friendly sites

* Two options:
* Mobile site (e.g.
connectingup.org)
* Responsive site
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What is responsive design?
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Website structure

* Clean and simple
* Must be easy to navigate, and easy
for search engines to crawl
 URL structure

* Clean, clear

* URLs should contain relevant
keywords

* Breadcrumbs assist with
navigation
* Sitemaps
« XML for search engines
 HTML for people
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THE PRESIDENT'S DAILY SCHEDULE

The President's Day: 4,/20/15

v o fB

HOME

BRIEFING ROOM
From the News Room
Latest News
Share-Worthy

Photos

Video Gallery

Live Events

Music & Arts
Performances

From the Press Office
Your Weekly Address
Speeches & Remarks
Press Briefings
Statements & Releases
White House Schedule
Presidential Actions
Legislation
Nominations &
Appointments
Disclosures

WE WANT YOUR FEEDBACK

‘We're revamping WhiteHouse.gov: Tell

PHOTO OF THE DAY

Explore the White House Photo Office's

us what you think. past picks of the day.
+ ® =
ISSUES THE ADMINISTRATION PARTICIPATE 1600 PENN
Popular Topics People Digital Inside the White House
2015 State of the Union President Barack Obama Follow Us on Social Media Interactive Tour
2014: The Year in Review Vice President Joe Biden We the Geeks Hangouts West Wing Tour
Immigration Action First Lady Michelle Obama Mobile Apps Video Series
Raise the Wage Jill Biden Developer Tools Décor and Art
See All The Cabinet Tools You Can Use Holidays
Top Issues Executive Office of the Join Us See All
Economy President Tours and Events History & Grounds
Education Senior White House 2015 Easter Egg Roll Presidents
Foreign Policy Leadership Jobs with the First Ladies
Health Care Other Advisory Boards Administration The Vice President's
Immigration Executive Offices White House Internships Residence & Office
Climate Change Office of Management and White House Fellows Eisenhower Executive
Energy and Environment Budget Presidential Innovation Office Building
Civil Rights Office of the US Trade Fellows Camp David
More Representative Speak Out Air Force One
Defense Office of Science and We the People Petitions Our Government
Disabilities Technology Policy Contact the White House The Executive Branch
Ethics Council of Economic Citizens Medal The Legislative Branch
Equal Pay Advisers SAVE Award The Judicial Branch
Homeland Security Council on Environmental Champions of Change The Constitution
Refinancing Quality Federal Agencies &
Rural See All Commissions
Service Initiatives Elections & Voting
More Lets Move State & Local Government
Seniors & Social Security Joining Forces Resources
Taxes 1 is 2 Many
Technology Startup America
Trade Special Events
Urban and Economic State of the Union
Mobility Inauguration
Veterans Medal of Freedom
Violence Prevention
Women
En Espafiol  Accessibility Copyright Information  Privacy Policy  USA.gov
<
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z Google Analytics

3,

=]

=

Find reports & more

Dashboards

Shortcuts

Intelligence Events

Real-Time

Audience
Overview
Cohort Analysis BETA
» Demographics
+ Interests
» Geo
+ Behavior
+ Technology
» Mobile
+ Custom

» Benchmarking

Users Flow

Acquisition

Behavior

Conversions

Home Reporting Customization Admin

Audience Overview

Email Export + Add to Dashboard Shortcut

All Sessions

+
100005, Add Segment

Overview
Bessions * VS, Select a metric

® Sessions

3,000

1,500

support@connectingup.org
hitp:/fwww.connectingup.org - hitpiiw...

www.connectingup.org

Hourly Day Week

o 40

Mar 21, 2015 - Apr 20, 2015

<

Month

Mar 22 Mar 29 Apr5
-

Sessions Users Pageviews Pages / Session Avg. Session Duration Bounce Rate

54,644 43,659 179,963 3.29 00:02:47 66.31%
TN NN | LN T TN N N Y YT T Y TSN T

% New Sessions

71.18%

e

B Returning Visitor

Demographics Language Sessions % Sessions
Language » 1. en-us 32642 [ 59.74%
Country 2. en-au 10721 [l 19.62%

City 3. engb 8471 [ 15.50%
System 4 en 336 | 0.61%

Browser 5. ru-ru 237 | 043%
Operating System 6. ptbr 196 | 0.36%
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Google Analytics "«

* Understand your audience through data \ ‘
« Where they are - country, state, city "
 What browser they use

* Whether they use mobiles, tablets or desktop computers, and what kind \
 Demographics - age, gender, interests
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Google Analytics ‘

* Understand how your audience got to your website V
* Landing pages
* Social media
» Search queries
* Keywords
* AdWords campaigns
* Source

>
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Google Analytics

* Understand what your audience did on your website \\

* Popular content ‘

* Navigation flow
* Where they exited
« Whether they ‘converted’ to become a member, donor or customer

>
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X ¥ Google Analytics = View in Google Analytics

Segments ~

All Sessions

Mar 22, 2015 - Apr 20, 2015 ~

Pageviews -

9,831

% of Total: 5.54% (177 407)

Unique Pageviews ~ Avg. Time on Page -
6,763 0:01:17
% of Total: 5.04% (134,131) Site Avg: 0:01:13 (6.48%)

Y We ey N RS, o “ i

154% ERERLLE 19%

T3.7% |, - N

http://www.connectingup.org - www.connectingup.orgv

Real-time R

21

Visitors right now

Show only Clicks - with more than: 0.10% - [[J B Send Feedback

Bounce Rate - % Exit ~
24.64% 25.33%
Site Avg: 66.23% (-62.79%) Site Avg: 30.18% (-16.07%)
\/\Mﬁ/\ \/NA\/\»/\/-A/\
19% | T ~
<

Google for Nonprofits

Google for Nonprofits now available in Australia

EE

|2.2%

Who we are

Connecting Up is a not-for-profit
organisation that works to unleash
the power of not-for-profits in
Australia and New Zealand.

We help develop relationships with
business, community and
government sectors, and provide a
variety of information, products,
resources and programs for




Get Google Analytics

* Free, signup at http://analytics.google.com
 Setup Analytics Property

* Will get a Tracking ID
. E.g. UA-123456-1
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http://analytics.google.com/
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*

Install Google Analytics on your
website

* Tracking code

* Place immediately before the closing </head> tag ‘
] 1| function () ‘

<script>
(function(i,s,o0,g,r,a,m) {i['GoogleAnalyticsObject']=r;i[r]=1ilr
{ (i[r].g=1i[r].qgqll[]) .push(arguments)},i[r].l=1*new

Date () ;a=s.createElement (0),
m=s.getElementsByTagName (0) [0] ;a.async=1;a.src=g;m.parentNode.insertBefore (
a,m) }) (window,document, 'script','//www.google-
analytics.com/analytics.js','ga'); ga('create', 'UA-123456-4"', 'auto');
ga('send', 'pageview');

</script>
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Install Google Analytics on your web5|
(for content management systems)

* Modules! ‘
» Wordpress ‘
\

* Google Analytics by Yoast
* https://wordpress.org/plugins/qgoogle-analytics-for-wordpress/
* Drupal

* Google Analytics
* https://www.drupal.org/project/google_analytics

’o
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Track campaigns with Google Analytlc‘\

Source (utm_source)”

* Where the link was published, e.g. June Newsletter
Medium (utm_medium)*

* Medium the link was published in, e.g. email

Term (utm_term)
* For paid search, the keyword used e.g. adopt a dog

Content (utm_content)

» Used for A/B testing and content targeted ads, e.g. logolink or textlink
Name (utm_campaign)*

* name of campaign e.g. June Donations

End result: http://www.rspca.org.au/adopt-a-
dog?utm_source=june_newsletter&utm_medium=email&utm_campaign=june_donations

Build your own: https.//support.google.com/analytics/answer/1033867?hl=en
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' i support@econnectingup.org
“ GOOS[@ Aﬂalymcs Home Reporting Customization Admin hitp:/fwww.connectingup.org - httpiiiw... Q ‘ln

www.connectingup.org

« Summary Site Usage Goal Set1 GoalSet2 Ecommerce

Find reports & more

Sessions v V5. Select a metric Day Week Month ﬁ ...
Overview
. ® Sessions
Cohort Analysis BETA
300
» Demographics
¥ Interests
150
» Geo
» Behavior -
Mar 22 Mar 29 5 Apri2
» Technology o ar Ap: o
» Mobile Primary Dimension: Campaign Source Medium  Source/ Medium  Other
» Custom Secondary dimension ~ | Sort Type: | Default ~ Q  advanced H | @ | || = |80
» Benchmarking
Acquisition Behavior Conversions Goal 1: Multiple pages ~
Users Flow
Campaign
" Pages [ Session Avg. Session Duration Multiple pages (Goal 1 Multiple pages (Goal 1 Multiple pages (Goal 1
-!’ Acquisition Sessions % New Sessions New Users Bounce Rate Conversion Rate) Completions) Value)
Overview 2,240 25.49% 571 32.41% 9.66 00:08:42 39.20% 878 $0.00
% of Total: 4.10% Awg for View: 71.18% % of Total: 1.47% Avg for View: 66.31% Avg for View: 3.20 Avg for View: 00:02:47 Awg for View: 14.00% (179.91%) % of Total: 11.47% (7,652) % of Total: 0.00% ($0.00)
(54,644) (-64.19%%) (38,897) (-51.129%) {193.39%) (212.41%)
» All Traffic
» AdWords 8 1. Connecting Up Branding 555 (24.78%) 30.27% 168 (29.42%) 23.78% 7.91 00:06:56 A47.75% 265 (30.18%) $0.00 (0.00%)
» Search Engine 8 2. DonorTec 392 (17.50%) 39.03% 153 (26.80%) 30.87% 7.45 00:05:56 43.11% 169 (19.25%) $0.00 (0.00%)
Optimization 4729327154
— T7a9327154- a a AE. a
N 3. _AU_Connecting_Up_Newsletter_April_15_2015 209 (9.33%) 32.06% 67 (11.73%) 44.02% 7.1 00:05:11 22.49% 47 (5.35%) $0.00 (0.00%)
. - — Dea%aac9d7- o q, 20 o
Campaigns 4. _AU_Connecting_Up_Newsletter March_4_2015 141 (6.29%) 11.35% 16 (2.80%) 27.66% 12.97 00:20:02 45.39% 64 (7.29%) $0.00 (0.00%)
All Campaigns 07721ef75d
8 5. AU g . Up N I April 1 204 135 (6.03%) 25.19% 34 (5.95%) 53.33% 14.38 00:11:29 21.48% 29 (3.30%) $0.00 (0.00%)
Paid Keywords _AlU_Connecting_Up_Newsletter_April_1_2015
Organic Keywords 8 6. gdnp 111 (4.96%) 10.81% 12 (2.10%) 11.71% 9.82 00:10:02 63.06% 70 (7.97%) $0.00 (0.00%)
Cost Analysis — 05cd9efc57- o o 09 o
7. "AU_Donations_Discounts_08_04_16 77 (3.44%) 45.45% 35 (6.13%) 48.05% 3.99 00:03:02 20.78% 16 (1.82%) $0.00 (0.00%)
E Behavior 8 8. product 65 (2.90%) 1.54% 1 (0.18%) 40.00% 5.02 00:04:26 33.85% 22 (251%) $0.00 (0.00%)
— 91733756bb- a a 09- a
9. "AU_Donations_Discounts_25_03_15 58 (2.59%) 18.97% 11 (1.93%) 43.10% 3.19 00:02:42 20.69% 12 (1.37%) $0.00 (0.00%)
K Conversions
| 10. 17cbfac3ee- AU_CU15_SAcommunity 57 (2.54%) 77.19% 44 (7.71%) 35.09% 2.75 00:02:27 24.56% 14 (1.59%) $0.00 (0.00%)
-
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So we have heaps of data... s
now what?



Prioritise s’\ ,

* Find out which pages are most popular \

 Are they easy to find in navigation? ‘
 _

 Are your visitors finding it easy to navigate?
* Check the In Page Analytics heat map

* Are your visitors performing the behaviours you need them to?
 Are you getting a lot of traffic to your donations page but no donations?

<.
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What else?

* Is your marketing working? Which campaigns and mediums work best7

* |s your demographic on your website what you expect?
* Does your content relate to your demographic?

* See the performance of your campaigns ‘

* Who is driving traffic to your website?
» Are people getting lost in your navigation?

* |s your content being read? Are people reading for a short time
and leaving your website?

.
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Next...

Friday 24 April

Search Engine Optimisation Basics

 Site speed

* Webmaster Tools
e Sitemaps

« Keywords

« Content

e Structure

* Bing and Google

FREE - http://www.connectingup.org/events/webinars/webinar-search-engine-optimisation
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http://www.connectingup.org/events/webinars/webinar-search-engine-optimisation

Need help?

One hour free mentoring with Premium Membership!

Plus...

« $50 discount on Connecting Up Conference

» 20% discount on webinars and workshops
 Discounts on fuel, groceries, movies and more
* Promote your events on our website for free

* Exclusive Facebook group

www.connectingup.org/membership

>
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Next...

Thursday 14 May

Communities in the Future Conference 2015 -
Wellington

« #NPTech: Trends in Nonprofit Technology & Useful Tools

* Get to know your audience with Google Analytics - Learn the basics of website usage
statistics

Purchase two fulltime conference registrations and get the third FREE!

www.techsoup.net.nz/conference

=~

Q

~.£o,

0
Connectmg U

ot-for-


http://www.techsoup.net.nz/conference

Next...

Wednesday 27 - Friday 29 May
Connecting Up Conference 2015 - Adelaide

#NPTech: Trends in Nonprofit Technology & Useful Tools
Social media Tools

Facebook content that attracts positive interaction

Get to know your audience with Google Analytics — Learn the basics of website usage
statistics

Purchase two fulltime conference registrations and get 50% off the third!

www.connectingup.org/conference
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http://www.connectingup.org/conference

Join Google for Nonprofits

Free registration!

* Google Ad Grants - $10,000 AdWords grant per
month

* Google Apps for Nonprofits
* YouTube for Nonprofits

Visit http://www.google.com.au/nonprofits/join/

.
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