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Build your ROI Emze'rgency K

5 tips for proving the value of your events

cvent



How to avoid an RO
emergency

« What we mean by ROI and how it relates to event
value.

* 5 tips for avoiding the ROl emergency

« Capture the right data

e Share that data with critical
systems

 Attendee experience = proof
positive ROI

 Focus on brand
 Event retention means cost
reduction

The power of
live events




1%

of event planners believe their meetings and
events are effective

The power of :
live events Source: Cvent 2" Annual Event Industry Benchmarking Survey cve nt



Ability to Track ROI by Marketing Tactic

4

; Email
i Search
: Online Ads
Ablllty tO ; Direct Mail
effectively
track ROI e
: Apps
: T aditional Media
E Social
o F
* Marketing
The power of 9§(MarketingProfs Millward Brown, 2016
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Return
Investment

The power of
ev
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5 Tips for avoiding the ROl emergency




il #1

Capture the right data

DISASTER PREPARATION LIST
- WATER -CELLPHONE RS
- NON-PERISHABLEFOOD - MATCHES AN
- BATTERY RADIO0 WHISTEE 'S
- BATTERIES - CASH & KEYS

- FIRST AID KIT = HAND SANITIZER
* FLASHLIGHT * BASIC TOOL SET

cvent
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What does the right data look like?

Respond to
marketing Post to

Social Media
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The power of
live events
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Did they show up?
Q e

|}
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1
1
1
1
1

@ Registration

Post to
Social Media

19
’ Session
Keynote

Poll | |
Answered
cvent

The power of
live events



Polls provide insights

Yy
Keynote
@ Poll
Answered

The power of
live events
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Attendees vote with their feet
@ Respond to
marketing Post to
| Social Media
@ Registration
heck-in/
S
Yy 0 Session
Keynote
@ Poll
Answered
The power of

live events cvent
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Did they like the session?
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Respond to R o Q%
marketing Post to )R i
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Product Interest signal

Respond to
marketing Post to
\ Social Media
@ Registration

|
’ Session
Keynote P
Poll
Answered

The power of
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Who do attendees meet with?

Respond to
marketing Post to

Social Media

1
1
1
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@ Registration \ Booth
Product

¥ Session @
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badging :
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The power of
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Demos show serious product interest

Post to
Social Media

@ Registration

PR
R
-

R
R
-

Post Event
Survey

|
Y Session
Keynote

Poll
Answered

The power of
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Ask about satisfaction

Respond to
marketing Post to

Social Media

________ ONLINE
~~~~~~~~~~~~ Wl SURVEY

@ Registration ,’ _ (o J——"
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| ©
Yy Session
Keynote

Post Event
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Share it with critical
= Ssystems

cvent
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Simple mission for live events

* Digitize
» Simplify

» Collect data and use it to make good
business decisions.

Kevin Borwick
Marketing & Sales Operations

The power of

live events cvent



Pre event using Cvent Check-in

Event level integration

Event request Event is reviewed/ approved : :
; bp triggered in Cvent

form is submitted for business compliance

by marketing Platform

Notification
sent to Eloqua
to create event

specific
campaign

Invitation sent, SFDC campaign
registration data captured created/event

in Eloqua>SFDC integration validated

The power of
live events

cvent




Post event using Cvent Check-in

All attendees checked in by staff Attendance is recorded in
or at kiosk with Cvent’s Core Cvent Platform in
OnArrival app using iPad real time via OnArrival

: Cvent
Marketing and sales

leverage SFDC campaign Campaign data flows to integration

dashboards to drive SFDC, matches contacts updates Eloqua

to event campaign

opportunities and leads members

All leads, opportunities and closed Data captured via

sales as a result of an event are integration is used in Eloqua

automatically tagged to SFDC campaign for follow up campaigns
and influenced revenue is allocated

The power of

live events cvent



Business Impact

* Improved customer experience
 Targeted follow up

» Enabled business |leaders to
track events directly through
pipeline and closed revenue

» Allowed marketing to (Eantify
campaign impact with ROl and
revenue attribution

 Improved targeting for future
campaigns

The power of
live events




I’ B Attendee experience =

Proof positive ROI

cvent
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The power of
l[lve events
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Focus on your brand

cvent



-133

CVENT /—/' <D
CO’WEC FTHE POWER pF
RO

The power of
live events




Incredible brand
experiences

« Higher customer satisfaction
scores

« Higher perceived value

 Higher perceived quality of your
products and services

« Higher customer advocacy rates

The power of
live events




Prove brand impact with data

Social
Media

Post Event Website
-3y Survey metrics

O

The power of
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Event retention means
cost reduction

cvent



The power of
live events




Your event retention story
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The power of
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Event Leads

Sales Qualified Leads
(40%)

Opportunities
(50%)

Closed / Won
(20%)

Bookings ($10K ASP)

The power of
live events

$400K

+20%

+5%

+5%

+5%

cvent

$740K

cvent



5 Tips for avoiding an ROl emergency and proving
the value of your events

Capture the right data

Share that data with critical systems
Attendee experience = proof positive ROI
Focus on brand

Event retention means cost reduction

The power of

live events cvent



Questions?

» Access to our eBook: Proving the value of
your events: your ROl emergency Kit

The power of

live events cvent



Thank you!

The power of

live events cvent



