
7 copywriting storytelling 

tactics for not-for-profits



My  credentials 

Andrea Rowe is a …

• Copywriter

• Content writer

• Ghost blogger

• Past journalist 

• Media manager

• Children’s author



Storytelling is the process of sharing facts, 
which are told with emotions and details.



Storytelling strategies highlights

• Storytelling planning secrets 

• 7 scenarios

• Tools and tactics 

• Interview questions

• Compelling character profiles

• Content curation suggestions

• Powerful story telling inspiration 



Brains love stories

• Brains love a good, compelling story

• Stories release oxytocin

• It motivates cooperation

• Capture hearts by motivating brains



When you include 

storytelling content

• Inherent, built into your narrative 
• Humanise numbers
• Conveys culture and history
• Tough stuff
• Persuasive
• Transfers knowledge
• Builds community
• Fosters new ways of thinking 
• Collaborative
• Fun, entertaining, powerful, poignant



When you disregard the 

storytelling context 

• You miss connecting in an impactful way

• Donors may not understand

• Supporters stop caring

• Community feels disconnected





Hack #1. Story planning 

• Define your goal: Why telling
• Key message 
• Know your audience 
• Character and conflict 
• Source ideas / contacts
• Interview set ups and question preparation
• Check what is ‘off limits’ 
• Interview process and notes review
• Sharing stories 



Pour this secret sauce on to your story 

• Character

• Conflict 



Character

• Client

• Volunteers

• Donors

• Staff

• Board / Committee

• Advocates / Partners 



What makes a good character profile?

• Image

• Paint / challenge / struggle 

• Why come to you

• Is their story unusual?

• Is the emotion reinforced?

• Can we see their goals / needs?

• Do you have data?

• Do you have real quotes?



Conflict 

• What is the problem that your character 
needs to solve

• Conflict solution makes your donors feel like a 
hero



Rhythm of telling your story 

• Draw out emotions your audience be able to 
identify with? 

• Vulnerability / Discomfort / Fear / Hope / 
Happiness  

• Elaborate this over course of copy 

• Layer reader with knowledge points 



Rhythm of telling your story 

• Beginning – situation
• Beginning - emotions
• and then
• and then
• and then
• Impact / help 
• Expert / practical help
• Little known facts 
• Research / stats / data 
• Turning point
• and now
• CTA



Rhythm of telling your story 

Writing your story checklist 

• Open with strong first sentence – helps with 
shorter attention spans

• Summarise the gist of the problem 

within the first 250 words of the story. 

• Have a clear position - Right versus 

wrong. Good versus bad

• Bring in values that connect with the 

side you are representing 

• Use emotions to also connect values of 

your organisation to reader 



Hack #2. End with clear call to action

• Ask for comments

• Share links for action

• Give an incentive

• Use strong commands

• Use active verbs

• Reiterate what’s in it for them



Let’s workshop your key stories 



7 storytelling scenarios

 Founding

 Focus

 Impact

 People

 Strength

 Future

 Partners



1. FOUNDING STORY 

• How your organisation was created 



Spotlight on foundation and history



2. FOCUS STORY

• The core challenges you tackle



Spotlight on your focus 

• Get detailed

• Work

• Impact

• Ultimate beneficiaries

• Personal

• Memorable anecdote 



3. IMPACT STORY

• The most told not for profit story features 
before and afters

• Shows impact of your organisation and 
supporters



Spotlight on your impact 

Impact stories helps you share how your help:

• story
• testimonial
• an extract of a letter
• family’s thoughts
• where are they now updates
• their pay it forward stories
• updates on bequests / memorials

Show readers the people you help matter 



4. PEOPLE STORY 

• Donors

• Volunteers

• Staff

• Patients / clients / participants

• Who you impact / serve  



Spotlight on staff 

Share the images and updates of staff
Reinforces your authority and service

Ask  for their top tips 
Use statements and My Top Tips’ break out boxes 



Spotlight on staff 



Spotlight on support teams 

Set a series of topics / expertise areas 
Give them a scope to write to

Don’t duplicate between CEO and Chair 

Make their connections relatable 

Reinforce their expertise and role
Highlight meetings, events, reference groups, 
how they have represented the organisation



Spotlight on a volunteer 

Explore why they volunteer

• the catalyst

• how it helps them

• what they get out of it,

• what it costs them 

• Who they help

• What helping looks like 



Spotlight on donors 

Share the story of why they donated

If you share their reasons for or how they first start donating 

it can inspire others to replicate that action 

Ask  for their top tips 

Use statements and My Top Tips’ break out boxes 



Spotlight on recipient 



5. STRENGTH STORY 

• How your particular approach adds value to 
the services you provide, and moves your 
mission forward 



Spotlight on an influencer / advocate 

Social proof your organisation and work

People are influenced by peers / authoritative figures

Guest articles and “Op eds” 

Takes the burden off creating all your own content 

Make sure you credit your author 



6. FUTURE STORY 

• The change you want to make in the world or 
what your work will lead to 



Spotlight on future & innovation stories



7. PARTNERS STORY 

• Social validation by association

• Reinforcing impact power / values / goals  

• Recognises their part in your narrative

• Endears them to you



Spotlight on supporters or partners

Highlight your supporters and inspire others

People are influenced by peers or authoritative figures 

or people like them doing remarkable things  



Spotlight on partners and affiliates 



Hack #3. Story collection form 

• Information extraction process  

• Send detailed communications



Hack #4. Processes and systems 

• Detail scaffolding

• Emotion digging

• Record conversation

• Info extraction template



Hack #5. Storytelling article checklist

Who’s our talent?
Who are we speaking to? 
Segment market check-in 
Length of article?
What will visuals will look like. 
Impact of the issue and donors help detail
Critical call to action 
Is it short, or is it an indepth piece? 
Show the need
What emotion are we conveying? 
Succinct relatable language
Employ active verbs and eliminate those lazy adverbs
Quotes – weave them into the copy to authenticate story



Hack #6 Send a template ask 

“I’m writing a story about our XX program and I’d 
like to share a story about someone from it. Ideally, 

someone who has had a positive experience and 
might feel at a strong / rested / confident / 
supported place right now. Do you have any 
thoughts about people I could speak to ?”



Hack #7. Questions to ask 

• What time of day / month / year 

• Where were they exactly when they made this 
decision?

• What were they doing? 

• What were they thinking? What were they feeling?

• Who were they with? 

• Did they talk about this decision with anyone? 

• What was said?

• Did that change how they felt? Their thinking?

• What happened next? Where did they go next?



HACK #8. Donor story writing

• Powerful learnings

• Convey motivations

• Key plot points and nitty gritty details to paint 
picture 

• Focus details on sensory information 

• Add details to plot lines to present case 

• Call to action 



Hack #9. Make story submitting easy 



Hack #10. Reinforce their stories matter 



Hack #11. Share stories back and out

• Please do not forget your interviewee

• Share partners in published story

• Repurpose in slides / speeches, social assets, 
blogs, videos 



Hack #12. Re-purpose stories into 

new content

• Emotional reminder

• Resourceful links

• How to’s and helpful tips

• Raise Issues 

• Research and strategies



Stories that inspire 



Stories that inspire 



Stories that inspire



Want more? Find me here …

Website & Blog: https://andrearowe.com.au

Email andrea@andrearowe.com.au

Twitter @thecoastwriter

Instagram @thecoastwriter

Facebook @AndreaRowe.au

LinkedIn Andrea Rowe

https://andrearowe.com.au/
mailto:andrea@andrearowe.com.au

