
CONNECTING UP 

Digital Fundraising



DIGITAL  FUNDRAISING

Running a digital fundraising program

● Define goals and timeline

● Donor recruitment

● Online fundraising tactics

● Peer-to-peer fundraising



FUNDRAISING

Define goals 



DEFINE GOALS AND TIMELINE

Determine your Budget

● Review financials from past 
campaigns

● Operational costs
● Any contribution limits



DEFINE GOALS AND TIMELINE

Fundraising Goals 

● Total amount of money raised
● Number of donations 
● Number of unique donors
● Average donation amount



KNOW WHO YOUR DONORS (AND POTENTIAL DONORS) ARE

Donor Recruitment



DONOR RECRUITMENT

Types of donors

● One-time donors
● Recurring donors
● Lapsed donors
● High-dollar/major donors
● Fundraisers



DONOR RECRUITMENT

Understand your existing and potential donors



DONOR RECRUITMENT

It’s more than the money

● Take the time to get to know your 
supporters:

○ What got them interested in your 
cause?

○ What led them to donate?
○ Can they help in other ways?

● Track this data in a centralized database



DONOR RECRUITMENT

Segment your donors

Behavior (action history)
● Donors who RSVPed for an event 

gave 34% more
● Incremental asks: If they’ve 

previously given $25, ask for $50

Persona (characteristics)
● 2+ year supporters gave 150% 

more than 1 month supporters
● Issues, skills, social influence



DONOR RECRUITMENT

Stay in communication with your donors



STRATEGIES FOR DIGITAL FUNDRAISING

Online Fundraising Tactics



ONLINE FUNDRAISING TACTICS

The Basics

● Make sure that your donation 

processing on your website is 

seamless and easy 

● Multi-channel communications

● Create branded donation 

pages for events, issues, and 

rapid response 



ONLINE FUNDRAISING TACTICS

Tailor your fundraising asks 

● Adjust your calls to action (CTA)

● Customize your messaging

● Recognize your donors’ past 

engagement 

● Meet people where they’re at



ONLINE FUNDRAISING TACTICS

Optimize online fundraising

● Create urgency 

● Collect pledges

● Use text keywords

● Personal fundraising pages

● Use leaderboards

● Virtual thank-a-thon



ONLINE FUNDRAISING TACTICS

Deepen your relationships

● Lean on your community leaders

● Host virtual events

● Encourage people to share their stories 

● Be more personal in your outreach



ONLINE FUNDRAISING TACTICS

The power of recurring donors

● Ongoing predictable cash flow

● 2-3x greater lifetime value & 

higher retention



LEVERAGING THE POWER OF YOUR DONORS’ NETWORKS

Peer-to-Peer Fundraising



PEER-TO-PEER FUNDRAISING

Overview

● Be sure to have a system in place that 

allows you to track your peer-to-peer 

fundraisers 

● Have the data you need to effectively 

target donors who have a high propensity 

to become peer-to-peer fundraisers 



PEER-TO-PEER FUNDRAISING

Cultivate your ambassadors



PEER-TO-PEER FUNDRAISING

Set your ambassadors up for success 

● Send them tools and content they can 

use throughout your fundraising cycle

● Remind them to share with their 

community the value of donating to 

your organization



PEER-TO-PEER FUNDRAISING

Give them the tools to recruit donors 

I just donated to 
@puppies4all make sure 
you send $5 today to help 
puppies #findahome



Questions




