
surviving
THE FACEBOOK BUSINESS 

APOCALYPSE



Question

WHAT ARE YOUR BIGGEST 
CHALLENGES WITH YOUR 
FACEBOOK PAGES NOW? 



WHAT YOU’LL LEARN

1. MEANINGFUL INTERACTION
2. DRIVING FOR ROI

3. STORIES
4. LIVE VIDEO

5. GROUPS



WHAT YOU’LL LEARN

6. PAID ADS 
7. MESSENGER 

8. FACEBOOK GIVING 
9. MULTI-PLATFORM STRATEGY



How much wood would a 
woodchuck chuck if a 

woodchuck could chuck wood?
Apocalypse?WHAT IS THE







TOWARDS 
FACEBOOK ZERO



ORGANIC REACH 
= .06%





The ways to succeed on 
Facebook have changed.



01
Step

Meaningful interaction







I’m changing the goal the goal I give our 
product teams from focusing on helping you 
find relevant content, to helping you have more 
meaningful interactions.

- MARK ZUCKEBERG





LESSONS

Be crystal clear on your audience
Know what they care about
Give them value
Speak to what they want, not what you want



Driving for ROI
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Step













Stories

03
Step





Across platforms Stories attract 
500 million users per day



70% OF USERS WATCH 
STORIES DAILY



STORIES REPRESENT 25% OF 
ALL INSTAGRAM CONTENT



One third of the most viewed 
Instagram Stories are from 

businesses.



How much wood would a 
woodchuck chuck if a 

woodchuck could chuck wood?

On Instagram Story Views will Overtake Feed 
Views in 2019. 

How Long Before Facebook Does the Same?



Live video

04
Step



One third of all online activity is 
watching video





8 BILLION 
VIDEO VIEWS
PER DAY



More than half 
of all video 
content is
viewed on mobile







Groups

05
Step





Profile vs
Page vs
Group



WHAT WORKS?

Topic experts
Community
Volunteers
Clients / patients / families 



ENGAGE
IN OTHER GROUPS



Paid Ads

06
Step





Filled 280 volunteer spots with Facebook ads, 
with a total ad spend of just $75. 

- Perth Children’s Hospital Foundation



“Our Lights for Lifeline campaign in 2017 raised 
more than $12,000. The year before we raised 
about $3,000 – so it’s almost a 400% increase. 

To see that kind of results has been phenomenal.”

- Felicity Vaughan, Lifeline WA



A Instagram partnership between Maxi from Bondi 
Rescue and Australian Tourism increased traffic 

to our social enterprises website 1000%.

- Live Learn Survive





Messenger

07
Step



How much wood would a 
woodchuck chuck if a 

woodchuck could chuck wood?

80% open rate



Chat blasting



Send us a message ads



Messenger bots



Facebook Giving
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Step







Multi-platform strategy

09
Step





Do you have any other questions?

Talk to me



Twitter

facebook.com/hancockcreative

Have Questions?
wow@hancockcreative.com.au

Individual or small group 
training available.

Learn more on Facebook

@hancockcreative
Instagram

@aleciahancock


